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Disclaimer westlife

This presentatiorcontainsforward-looking statementsghat represenpur beliefs, projectionsand predictionsabout
future eventsor our future performance Forwardlooking statementsan be identified by terminology such as
Amayiwo iwpohdooislhodedpachit dpldéidand i dibpd tifeews®@ ,i tn@ant eed ioc
Apot eilt o alartidemayativeof thesetermsor othersimilar expressionsr phrasesTheseforwardlooking
statementsare necessarilysubjectiveand involve known and unknown risks, uncertaintiesand other important
factorsthat could causeour actualresults,performanceor achievementsr industryresultsto differ materiallyfrom

any future results,performanceor achievementescribedin or implied by suchstatementsThe forward-looking
statementsontainedhereinincludestatementsboutthe businesgprospectof Westlife Developmenttd ( 6 We s t |
De v el o pimabifity t6 gttractcustomersits affordableplatform, its expectatiorfor revenuegeneratiorandits
outlook Thesestatementsare subjectto the generalrisks inherentin Westlife De v e | o pbosiness Tihese
expectationsnay or may not berealized Someof theseexpectationsnay be baseduponassumption®r judgments
that proveto beincorrect In addition,WestlifeD e v e | o phusmasdsaind gperationsnvolve numerousisks and
uncertainties,many of which are beyondthe control of Westlife Development,which could result in Westlife

De v el o perpeatatiodsaot being realized or otherwise materially affect the financial condition, results of
operationsand cashflows of Westlife Development Additional information relating to the uncertaintiesaffecting
WestlifeD e v e | o pousmasgs éostainedn its filings with variousregulatorsandthe BombayStock Exchange
(BSE). The forwardlooking statementsare madeonly as of the date hereof,and Westlife Developmentdoesnot
undertakeany obligation to (and expresslydisclaimsany obligationto updateany forward-looking statementgo
reflect events or circumstancesafter the date such statementswere made, or to reflect the occurrenceof
unanticipateakvents
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Strategic Levers w’esﬂ?ﬁz

Our
Restaurants

Our Brand Our People

Running great Foodi Menu and
restaurants Value Talent

Management

Right location & :
Right economics Brand Extensions
High Performance

Trust and Culture
Permissibility

Modern and
Contemporary
Design

Financial Discipline
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Q3 FY2019 Results & Highlights  west e

BROADENING
GROW MARKET GROW BASELINE ACCESSIBILITY OF
SHARE & MARGIN SALES BRAND McDONAL

)=l t

Strong SSSG
performance for 14
qguarter in a row; Q3

FY19 comps a14.5%

292 restaurants;
8 new additions during
Gross margin expansion of the quarter

88 bps;RoM Growth ~ 23%;

Op. EBITDA Grp\/\/thf~137%; Menu Innovations &
margin expansion of 11i3s Brand extensions

continue to propel
Q3 PAT atINR 136.6Mn growth.

Cash flow ofINR 351.4Mn

www.westlife.co.in
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OUR
RESTAURANTS

Broadening Accessibility Of Brand
McDonald's




N
Our Restaurants westhife
Increasing presence across our region

8 restaurants added inQ3

Total Restaurantsi 292

\ y -
- L—\

e, I

““_;Gujarat Madhya Pradesh 4
40 5 . -

127

m Guijarat ® Maharashtra m Goa
8 m Karnataka m Kerala m Tamil Nadu
Puducherry Andhra Pradesh m Telangana
m Chattisgarh m Madhya Pradesh
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Our Restaurants westhife
EOTF Design Enhancing Customer Experience
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Our Restaurants westlhife
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OUR BRAND

Grow Baseline Sales




Our Brand \r\’esﬂ?ﬁz
Strong SSG momentum continues
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Registered a healthy SSSG for 14 consecutive quarters by focusir
on delivering great customer experience, menu innovation and
growth across Delivery,McCafe and Breakfast
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Our Brand WQSﬂEfe
Leading to strengthening of baseline

149.8

130
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mFY15 ©FY16 =FY17 =FY18 mFY19

FY15 SSG normalized to base of 100
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Our Brand w(?stlsﬁi!

Growing baselines sales through Menu

~ WHAT'S YouR m

McDonaid's

~ FEST -

UP TO 31°T JAN

‘MASALEDAR’

A Menu Innovation continues through Spice Fest
A Strengthened everyday value brand positioning

A More choice and flexibility for consumers through 11 new
products
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Our Brand Wesﬂffe

A Whole Wheat Bunsintroduced across restaurants in Mumbai and the West
A Whole Wheat Buns are a good sourceitmfef
A Our buns have sesame seeds lining that help in better digestion
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