No vote, no choice - McDonald’s thought provoking social activation urges

youth to vote and make a difference
The initiative has been conceptualized and executed by the DDB Mudra Group

Mumbai, 24 April 2019: The news channels, the social media platforms, even the social gatherings these
days are abuzz with discussions, debates and deliberations as India, the largest democracy in the World
goes into General Elections. This year, a whopping 130 million youngsters have been added to the
country’s total voting population. Most of these Gen Z have been brought up in the era of social media
and smartphones. They are believed to be more politically aware who actively fight the “hashtag war” for
an India they believe they deserve.

To encourage these young voters to go out and
make their choice in the ongoing general
elections, Hardcastle Restaurants Pvt. Ltd., the
master franchisee of McDonald’s in West and
South, did a thought-provoking social
activation. As a part of the activation,
customers who didn’t vote in the ongoing
General Elections were served something other
than what they had ordered. When the baffled
and somewhat frustrated  customers NI

complained about the wrong order, the crew

pointed out that since they did not cast their vote, they have lost their right to choose what they want!
The activation has been conceptualized and executed by the DDB Mudra Group. Once published across
all McDonald’s India social properties, the film received immense engagement, reaching more than one
million people on Facebook alone. A similar pattern was observed across Twitter, YouTube and Instagram,
where the film was widely shared and appreciated.

Sharing his views on this campaign, Arvind R.P., Director - Marketing and Communications, Hardcastle
Restaurants Pvt. Ltd., said “At McDonald’s, we believe in standing up for good and with this social
initiative we are making a small yet significant effort to sensitize the youth about the power of their vote
and urge them exercise their right to choose their elected representative. The message is simple — if you
don’t vote, you lose the right to choose. We feel it is our duty as a responsible corporate citizen to drive
the change that we want to see in the mindset of the Indian youth.”

He added, “In a few cases, we actually had customers who came back to our restaurants after voting and
that is a testimony of the how small efforts can make a big difference.”

McDonald’s is delighted at the response on the social initiative and is hoping that more and more people
will come and exercise their voting right. The initiative emphasized on encouraging the Gen Z to cast their

vote and be responsible about who they want to give the reins of their country to.

About Westlife Development:


https://www.facebook.com/McDonaldsIndia/videos/1081181108739240/
https://twitter.com/mcdonaldsindia/status/1119251370161229828
https://www.youtube.com/watch?v=QgOSppEUjbg
https://www.instagram.com/p/BwcMqREF7Km/
https://www.youtube.com/watch?v=QgOSppEUjbg&t=4s

N

Westlife Development Limited (BSE: 505533) (WDL) focuses on putting up and operating Quick Service
Restaurants (QSR) in India through its subsidiary Hardcastle Restaurants Pvt. Ltd. The Company operates
a chain of McDonald’s restaurants in west and south India, having a master franchise relationship with
McDonald’s Corporation USA, through the latter’s Indian subsidiary. Marquee investors such as Arisaig
India Fund Ltd, SBI Mutual Fund, Tree Line Asia Master Fund (Singapore) and Ward Ferry Fund, among
others, are stakeholders in WDL.

About Hardcastle Restaurants:

Hardcastle Restaurants Pvt Ltd (HRPL) is a McDonald’s franchisee with rights to own and operate
McDonald’s restaurants in India’s west and south markets. HRPL has been a franchisee in this part of India
since its inception in 1996.

HRPL serves approximately 200 million customers, annually, at its 292 (as of December 31, 2018)
McDonald’s restaurants across 40 cities in the states of Telangana, Gujarat, Karnataka, Maharashtra, Tamil
Nadu, Kerala, Chhattisgarh, Andhra Pradesh, Goa and parts of Madhya Pradesh, and provides direct
employment to over 9000 employees. McDonald’s operates through various formats and brand
extensions including standalone restaurants, drive- thru’s, 24/7, McDelivery and dessert Kiosks. The menu
features Burgers, Finger Foods, Wraps and Hot and Cold Beverages besides a wide range of desserts.
Several of the McDonald’s Restaurants feature an in-house McCafé.

The pillars of the McDonald's system — Quality, Service, Cleanliness and Value — are evident at each of the
restaurants where HRPL operates.
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